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Autosuggestion: reiteration of ideas by oneself aiming to actively influence one’s own perceptual, 
brain or interoceptive states. 

Participants who employed autosuggestion showed:

 Biased tactile perception (after autosuggesting 
stronger/weaker tactile perception).

 Biased emotion perception (after autosuggesting that 
neutral face looked as happy/sad).

The touch 
feels very 

weak

These hands 
look like 

mine

This person 
looks so 
happy!

I feel 
great!

I heal 
very fast!

I sleep 
soundly!

I can 
do it !
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